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Extended Abstract,
Obijectives S

The agricultural sector, as one ofﬁe most important economic sectors in economic, political, domestic, and international
developmentand stabilitypis@ne of the markets that use new methods to buy and sell their products. Despite the capacities
created in virtualspace @nd the Internet, many customers prefer face-to-face shopping over online shopping due to
insufficient trust., Theréfere, the aim of this paper is to investigate the factors affecting the intention to purchase fresh
agricultural products,online. In this study, in addition to the three factors in the theory of planned behavior, the effect of
product characteristics, (price and perceived quality) on the intention to online purchase fresh agricultural products has
been investigated. The following hypotheses were proposed based on the purposes of the paper:

H1: Price has a Negative and significant effect on the intention to online purchase fresh agricultural products.

H2: The perceived quality of the product has a positive and significant effect on the intention to online purchase fresh
agricultural products.

H3: Mental norms have a positive and significant effect on the intention to online purchase fresh agricultural products.
H4: Perceived behavioral control has a positive and significant effect on the intention to online purchase fresh agricultural
products.

H5: Attitude has a positive and significant effect on the intention to online purchase fresh agricultural products.

Methods

The Theory of Planned Behavior is one of the most widely applied and accepted models of the belief attitude-behavior
relationship which states that three independent predictors, namely; perceived behavioral control, behavioral attitudes, and
subjective norm all together lead to the formation of a behavioral intention. The Theory of Planned Behavior is useful for
understanding and predicting consumer intention and behavior in various fields. Various studies indicate that the
components of the theory of planned behavior have a suitable model for predicting the intention of consumers' behavior in
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the field of consumer studies and behaviors. Relationships among the variables were analyzed using the multivariate
analysis technique Partial Least Square-Structural Equation Modeling (PLS-SEM). Firstly the measurement model was
utilized to test the validity and reliability of the model and then the structural model was tested for the model fit and
hypothesis testing. The research data was analyzed by the partial least squares method using Smart PLS software.

Results

Results show that given the factor loading values and model fitting indexes, the indicators (observed variables) have the
necessary accuracy to measure latent variables. the findings of the structural model and hypothesis testing reveal that basic
components of planning behavior theory have a positive and significant effect on the intention to purchase fresh agricultural
products online. Therefore, the study's hypotheses 3, 4, and 5 were confirmed. Among the basic components, attitude is
the most important factor affecting consumers' online purchases. If a person has a positive attitude towards online
purchases, the grounds for forming online purchase intention can be created. As a result, hypothesis 5 is confirmed. Based
on the results of the structural model, perceived quality has a positive effect on consumers' purchase intention. This means
that the better the quality of fresh agricultural products, including fruits and vegetables, that e-commerge platforms provide,
the stronger the desire of consumers to purchase online. Based on this, the second hypothesis of the study,is confirmed.
Also, the model fitting indexes and model values in the acceptable range demonstrate that the sttuctural model fits the data
well.

Discussion

- First, it is necessary to emphasize the attitude of the consumer. According to the confirmation ofithe fi% hypothesis
regarding the positive effect of attitude on the intention to purchase fresh agricultural preducts<online, publishing
information about the benefits of purchasing fresh agricultural products online, as well as informagion about agricultural
products being traded, allows the consumer to compare different products. can be a way to cultivate the pesitive attitude of
consumers. The more information provided about the product, the morefknowledge the\community has about the sold
products, thus reducing their risk perception. Information can be provided through social media‘as the closest source of
information to today's society. Companies can use marketing trends through influgncers such as celebrities and bloggers to
provide this information.

- Due to the positive effect of perceived quality on purchase intention and, considering the characteristics of fresh
agricultural products, it is necessary to fully control the entire process offproduction to consumption throughout the supply
chain to ensure that consumers can purchase fresh and healthy products. A{so, according to the characteristics of fresh
agricultural products, including perishability, the use of appropriate packaging and timely delivery of fresh items can have
a great effect on maintaining the quality of products;

- According to the confirmation of the third hypothesis, regarding theypositive effect of mental norms on the intention to
purchase fresh agricultural products online, the use of targeted and continuous advertisements of reference groups in the
target markets regarding the benefits of online purchase of these products can affect the purchase intention of consumers.
have a positive.

- According to the confirmation of,the first hypothesis regarding the negative effect of price on the intention to purchase
fresh agricultural products online, totadjust the impact of price on the online purchase of agricultural products, an option
called Grades 1 and 2 can be presénted toypurchase optionswith different prices. By seeing the Grade 1 or premium option
next to the product name, the consumer believes that if he pays more, he will get a better and fresher product, so he is
convinced to pay a higher price.

N
S

Abbreviation Journal title, 2021; vol(no): page



. " o -
0000/?(000 -f 8/9 (U‘{‘d//’w:/"”w’:/q“/-‘y

VASX=YETY 1 557 w

Homepage: http://ijaedr.ut.ac.ir/

il

030 (519U SY gamo (WT W 33 Wil g 330 Jolgs (ow g

ons>

4

9 I el (2Ll S g dngs > (oLatl laisu o ieae S S Olse iplaS i
R ool 353 SV gane (B985 w3 lp iy bosed 6584 il ) (S Mol
L BB ksl pae cle 4y pljyide (ol il g ilre slad ) ol bl bl
g odd (gjoyaabip B,y ala 5l ookl b pols adlas 1 ued o gy oMl L 5 |y (6)gad
oy 06 (65,5l SV g (Ml 4y 5 siab S Jelge gy 4 (5l SYalas (g5lusSl
SSle BaiSGras jl 125 We b (gyais dnlas 5 doliiuoy J2oST Gk I lisyse CleMbl eyl
b o ol L gl .a3,8 &)9164? VY Jlo jd By dglS (655 diges g ghooliw! b spuiio pooih
250 036 (650liS Y guase Ml W B dab (5,55 g oad Sy kb, S D B wuas
oline g ite 3l 0 (65y5liS Y guame T )3 Lad py Caosd puiicn puicmon B 5l g ot
o IYY IV 5 IEY Gl b S g o 3,50 05 505 (sl il 8 )5 S, Lyl
o3 (55,518 SV guareo (sla Sy & 4395 b i) ilcn (20T 5 22 350 Jol3B o ke 5
CudsS Lain ) Wlgoe ofl Pl dBgecy oS g cadbie sbdttun I o3l (giudy dlud alex> ]
Y guasme Ml 05 a8y (55 Cute 5L 4 2295 b Gaioren bl Il 3 Y guanns
4 6 dlelas o 3 65,508 SV gao g T 5 (sblio 28 o ledbl Lis] )l (j5LiS
;éﬂm Cudo w)i: &)9){. dl);‘ Ulhl) .4\)‘9)‘_;0 WA o I) i QY}«W A.u.u‘.io M)ﬂ om;‘ﬁﬂm

Lk olf,\;;f

S

:l&vbj’géﬂls
& Yaao ;UJ)'L[ dS il
iyl S5, wjl gl

o

ey 5 2] lins o3 (53515 I 3T 5 1y e alge (s (Js) drite o3l 5 Lol el i oy (55 3 Lkuw]

N (B Y ol sipaliss”

DOI: http//doi.org/0000000000000000000000000

A
@ @@ By ©

—— DOI: http//doi.org/0000000000000000000000000

Ol oKy Sl U] Ao $ gt







Y OIR0 5 o pE0y0 (sij /05U 57,5l Y pamo T Wy 45 wad 0 pige Jolse (pwyp (033 - A)

Aodio

Plg b S ]y g (e 08 g S 6 phe (Jpaze oo a3 2 (ab g (18 Sl 0jg
15le w5 3 (gla S5 5 218 s gt & 2815 e S s GBS 5 (ol el 08 o
plose (iw hgyh @)oo 1) (Sg xSl oylow ass] (Cote et al, 2005) ol a5 Johite (Siig Sl ) g
aSuis S5 By jlogd Jite (ol | s (wled 3,k 3l aSo) gl 4 SleMbl «S5g,iSUl oyl s (et al, 2011
2le (g)lun (sblse (slls pT 1 5 (Manouselis et al, 2009) 5 0 Aol (Sig,SIl cla JUIS pLlw b Jlsus
25 Casbge (SladieS 1503 bolyen (gyidie Jlid) 4 (ol dasuie Sig Sl )b (938ho) 155 GBsen 9 AL
s il S iiud 2350 (50l b 3 bl 3 GBS B, ns ey jo (S 29>l (Omidbakhsh,2017) ¢l
ol |y A B pumo Caniie g izl s US> (6 s Slatel 3l 550l el > BB 513l 51 s,
Srnke ) S olesa (6559 iS isw (poorebrahim and shokri, 2020) w8 sl Lpic Cudo (0,55 5 00,5
sleylib 5l S5 (Omani and Mousaei, 2013) Mol oy o (315 ¢ o buo c 60la Bl SIS 5 dnw o3 3> (3Ll gla iy
Sg 8l ylos oS b (Amiri et al., 2016) sl 353 Y guamo 305 0m 5 sly Bagilclaogus i (605 S
2 ¥ gmame Cuod (0 5VL 4 ol))eliS 290000 el lgpbbie 4898 b Cundg Sl Ml 5 (29,8 L
4 ab Iy (008 b g o T oo 0 3 eIl 905 90 -l (I8! lipgli S M85 5 (alls g0 e s 9 A g
xS S bl e lasddy (65ysliS Y guae Ag5 4 e dlox UL I BT eMb fppiman ol 5
Ml ola sl glacdld daylil b o1)slsS (35 s e B2)b 5l GlyiedifipglsS (A 3 (Swigysll )l ann 5
.(Naeimi et al, 2012) s> (g iins Sapl, obiwg) (Sl )0 g S 5 Ay dgu0 1y (o yiwd jl 590

2350 yiaS &S L dr gy B (gl ali o (55,0l S (150N T 3 2 50 Jelse g 0 13 ol 8l 4 a2 gl
Iy (B sleiel )b yidin 1 (g )luus oo pi] g (gjlbre (slad 3 oads sbul slacud,b GElle yioren (ol 485 )18 as gl
S |y opa b5 Wl g 815 by 5 e cnl 4

g} Mgy

OB S B pae bhwgi (550l 2R )L‘” g Juil p oo Jelos (gwyp 988 Iyl 9 31 ) 6yl Sllas
sl Jole iy b slasdllas 43 Ghoreishi Dinani et al (2023) ,5i 5™ J5b o Sldllas ol dlos 51w 1 48,5 &g

bt e g lojls 4 0329 428 1Mo o 5 (T, 5

Jore iz slogiio g0 (L5 05 )3 (65,58 slagasme T cla)lil Sl 5 (ol (s5tbe 2aB 5 S50
e ol 3 MG 28 (i el Sl CBLd (e (Ml 5 (092 (iSRS je 3l (gladiy o g
0l g sl siiodgm 5 (850 ol « STy 2l dles a1 e T W 3 > Cusel e olisg il p3Y Sledbl cun S
L3 b ) Cuud dhislie Sl )3 g lime (T W3 1ad D VI 305 Lued BB olise culusg 3 osd ol
Jore sl pite it (g ytdia oMl 3 1l (5 bline g e 3B (S oy > B 5 (51l (lime e
el (30 aglang 3l p5Y SleMb] S 5o by | 2led 208 Ol M 25 (35 S e g
ol 55 b gy o S iy Sl oy )3 (B 9 55l e S5y o Blod 03 31 ey 2T 5 50
2 oMl n 3 5 oyt Gledd g o]y oleel a5 woly i (slaslllas 4> Chankeshi et al (2021) aiiws (¢ o
2D byluin g 3,55 o]y olas] poen Wlash cute pib bl 2ud Ml oliie 8 )3 T W5 4 3,5
olyd (sl pusie a5 by Lis (slaslllas > poorebrahim and shokri (2020) .xlas s cute p3l M1 0 5 4y bles
55 A 5yl 5 Bed g i 1 M) g oS gt ol e e syl e A Dy



1P+ ) oguw 6 yloss iduw g olxiy 6,90 oylp/ (55 )9liS drwyi g olaid] coliin dlxo ¥

OB AUS B pa 0 081 jl b jusie Cuonl Cpiomon D)l GBS Bra s Synl b3 a4 bled p w650 Sl 30 o jusie
Jole (b o slozel) (e Jole (CuidsS) (e Jole Jolid o iy QLB 8 il 03 40 ool 2 )10 51 g

Aaly > 5,55 a8 wols lois clasdlas ,> Amiri et al (2016) .ol 03¢ ¢ > olge g (5,18, Jolge (o) e
B o ale i (S Syl iy b 5lej 5 o 5, Slas ool (sl S 5 005 5> (stiady
M Liuetal (2023) o) Oldllas o wl Fho (SgpSIl by (ipl a4 bl p oo jbus da wly b o)) Sen
5l s S50 1 Sl 3 G558 e 5 5 2 i S
Cons 5]y 5 el sy ¢ lisabsl bl 0l )3 o3l | Clgpe (Jgasme oo | Ceosd FwiS 45 1ol ol
ol 5 9 A8 o JraoS oM pnn ol s p 2y HB b oS Bpas sl Jo :
s TR cladlls 5 Feng (2022) S o Wil oS b s 2m0 by 5 )
Méfd&m wdlm)&ﬁ.\sabou;s

4 YL )l dgd5 ul>).) a)ls Cado ),.,l; 035 ul?uH 9 Lm,;.o oI JJP:_)\S.\NSg_e
Cang .Cuw | BaiS Gpas dopd s piaily opd «(Siwad lods
JB b Sitnnd Gloss kS g oM 2lad Slids (Ja :
)85 0gill BaS Bras p aog JB b cole Gy leMbl cus
OS5 g spibe tlodd g a0y Cute 1l T Wy 5 o sy ;lis laslas > Raman (2019)
235 5 sl slbrin )l Cute 5l T 0 3 B bles (S @iEren )b cute ;3B T w5 @ bles
b5y sdos 5bo ) bge Cansd 9 CapisS 45 I3 L cMillas )3 Wei et al (2018).5,1s cuto 18l pMT )5 4 bles
T 35 wad a8 ol olis ladllas ,> Rahmawati €bal (2018) .cuwl )38 151 ogme (T )5 4 BuiiS G pas
2B 5555 pite Gajb ) colwiog 5l )l ol ¢ 2l JljB b Sy () J S g 9,55 b o

L} 2> Ml 4y 3 2y rditns o

B9} by
390 b3k ple (Kingh by & Cunl o )] (BT S a0 1y )3 128 )3 aalllan gl (eoamte (slaay s (98T
Tord (ol JU8y alai 5 (TAM)T(5yskd (ondy Joo (TRA) Gilaie Jos a)las o il > 148y )15 oolic]
Ol iz Gldlles (Thananuraksaku, 2007) Sloss 485,06 jogad cpl 0 &S sws Syl o 5ely 51 (TPB)
woye ) GBS Bpas ()8 Mab upin ©lp el Jho 0dd (hytely j13) 4l laadlie o Cunl (pl 0aiS
bylgy (Saoms Jae opl &l ,> (Alizadeh and Rajabzadeh, 2017) 35 o o 00688 s 418, 5 b )l5L clelllas

1 .Theory of Reasoned Action
2 .Technology Acceptance Model
3 .Theory of Planned Behavior



b IR0 9 oot E0y0 S5 /06 55yl Y guamo (T i p5 b gy G0 Jolps )yt (b pode)

Sharghi and ) sl o) s g duab 51 86 1y sl )8, Tules 9 48,8 Jai o 1y o 00tiS s Jalge g sl 3,
Jae a8 w0y olis Judoslé imgs oy (Armitage and Conner, 2001) IS 4 jlise,l .(Rezaee Ahmadabady, 2023
A3 o pudgi |y Ban by bl il oo 3 U Y iomad 5 U pas dad il jls 5las ) 00 U ¥ e (g30,400 5 58,
1 aoy YOV ouds (g5y40by )lidy Jao a5 a8l (McEachan et al., 2011) - )\Ken o 0ISo 50 (6,505 (awyp 5o
0l g 32yl yld) @)ool dalllas o plpls WS o i |y (21AE dlge G s 4l 5l as ) YIVY 5 OB yas Juab

ol 8,5 15 00l 3,0 o] (55,518 Y gamo 25 & hleS sl 685 sl Ko (e

3590 53 iisl cdaly cul (2L5)] 5 (6318 sloysl) U8, daly disn 53 slitel Jole s olul 2 00 (532540l 0 )13, & i
SIS gt S (o i |y 008 S5 (6)8) J S 35 (ST (slaysl g A8 e 1 0588 S )i (e slagl
0B o plyisds g oo )18 plodl Mab (65 ISS ) oo 0AS S5 (5)lB) JpUS 5 (3 )liaiglis) 3)50)5 (15,55
355 el Ssed (las &gt plxl 1) 0,8 aiad ()l S8 5l ey STl g gl JBS B g 3,55 (S
Ghorbanizadeh et al, 2018; Almasitabar and ) 546 .0 plos! (=8lg Lyl sy oo Job dls podh Eus g duad Colpd )0 g
S o e yd oolaiwl 550 (sl pusie Cpizmad ol 030,35 a3 (V) IS yBdsllles  ogpde Joe (Namamian, 2019

Caollodls 1)1 Y oz 5o yusio b ,blis
S\

Jyaze sla S5 \

adlllas ospis Jbo o) JSWo
Sl Cuod oot gl wlus Cud 4 Cuns GBS pao oS Cul oad o3 LS (6 ks Olalllas )3 1 Cuond

Srmke & oMb bl Jb o (6185w &S cuwl adiee Jiang (2002) yuces ((Gupta et al, 2004) w3l y o 5wl

ol pj Sygods V ansyd bl cpl gl Oyl ol B Sleweuad p Hl38 51 Lele

)13 05 (65y9LiS Y guaste T Wy 5 dad 1 (g lalins g b pil Ceod ((H1) Y aps 3

S cuasS & &Sl BAS G pae Jad Sy 4 Low odd Sy cuaS (Wang et al., 2020) cul Hl3S 51 LB G pas
AIMSrong & )39 oo iyl b 3 aenal 4 yoxie Coles 53 5 canl Clis BAES G s (glp a5 3,1 o,Lil Joamo S
&lp b oo cuaS as” aisl > Hughes and Merton (1996) .(Kotler, 2003; Jin & Yong, 2005; Aghasafari et al., 2023
Cond CutS L sl oguo Ob)gi Cand & gl aible BULS G puan .Cunl pro jlows b5 gl GBAGS G paoe (5145 paouss



1Fe) oguw 6 ylais catw g oloeiy 5190 3l 55 y9 LS drwsi g Slaidl colivini dlzeo $

)13 05 (65y9liS Y guasme T Wy 3 dad p g)lolins g Cuto 3l Jgame 0id Sp3 cuS (H2) ¥ aps ,b

pae b pll 550 50 38 a8 Cuwl eloin! (b )lid 5yg0 3 5y8 STyl g Slwlus] sximd jlis adlie (pl 1 23 by lwa
LT a5 o 3y90 ol > e STyl Kby aad sl ylua .(Jin and George, 2013) 48 o  wlus! ol (o)ls, plo]
OrSed slaygl b elei] ()l (slaylid | e STyl iay ey b S oo Sl ) (e iy S5 0,9 L] ogee 3131
o louia oS Wlodly i (6 b lalllas (Ajzen, 1985) 13 b ams ool |y jlid, T wb jases bl S’ o ascie 45
Sandoghi and Raheli & g5 o Glalllas oyl dles 1 .abl 0 0SB pune &) dadyd Jlo Jolo S (lgis 4 o2d
2 o lbua sie a5 by olis Chankeshi et al (2021) aslllao puiccen D903 o)Ll Al-Swidi et al (2014) , (2017)
1wl 5 Oygods ¥ odud 8 bl pl )l JBAS B pas Dol WS lad b e dayl,
)1 055 (65,9LiS Y gz T W5 waB (g yloline g Cuto pil ad Shaloxia (HIB) ¥ ans 13

5
Colad g dlizel 4y (Fgy> JpuS sl oad S5 S SS9 G955 Jele 93 ) adliiigl 088 4> 5L, J S
3 bgye gy J5S 4 Jlo 5l e )18y S plsl 3 (60,8 sla bl g Sl Coll 4 B 58 et
28 e b e 1)l )8, el S ooy (r yted >l g Jelse S a8 S 08 &S e
il 5 Oygods ¥ add,8uuelel pl . (Aghasafari et al., 2023)

)5 035 (650l SV gaze Ml W )3 by g bliatng cutoMBl o Sy )3, xS (HA) € aps s

\
S Cans bled g Hlul Slwlusl b5l eaims ) Lishy, ks, 4 codsmdBMe 5 oy Jle (5,55 S)le 4 (etal., 2017
ik Olee a1y (Ol b Cad (5,55 (g3aie SWlas (Verma and Chundra, 2018) cuwl oyl 6 b Jguaze
Wu 4Limayem etal (2000) Jio lgicds .5l6d,S" 8 yme 3hb 41,8 HBaiS B pnoe 4,5 duab (glyg )3 45 (gloal 151 Jole
(bl opl 0 a8 0 S0 Bl B pbsl cas o 1) gl B dad &S sl e Jole 15,55 &S 0l LS (2003)
ol ) Gygpods O dus

2 036 L{,-),L;;s Y gamme p Ml B3 0ab s (6 bliae g cute ;U 3,55 (H5) 0 aws 3

S



v IR0 9 oot E0y0 S5 /06 55yl Y guamo (T i p5 b gy G0 Jolps )yt (b pode)

Je 3 oolatl 3y50 (sl piie .Y Jgia

ay oS Ol e
oS s Byl |y Ol e b ogee a5 ol )3 pls wad e PI1
2,5 walgd ()l 3 ogue (Il (sloolRig s I X 2P oS S Ui P12 Q:*.WT L5 lab
D3 3939 o 8l Sl jaw g o0 W 05 Kl PI3 Purchase Intention

250 2 |y el p ey Sl s g 0900 ol S1 - P14
gy dinlgs 38lge oges b low juw pMl )3 b w3l Ken g 03lgils 0iSe ,$8 SN
A8 (53 2T g0 4 1y moges b Sl 1k e Jio 5381 SN2 BISYPI N
S o gl T 5 1) p3ye g yob 4 b lo, SN Subjective Norm
sl 03,8 T 1y 5 & 52945 1o i BB b)) o)k (sl oS pased  SN4
ool 95 o) (p T S jg0 4 bdgeo b Sl 1,5 ATTL

)5 wlgd B pas gy polie Wbl oy 1 pMT Syg0 4 5L 3550 slbogee b Sl e 51 ATT2 I
ol 6ygan clolKig s 1 b5 5l i W] g0 4 brogeo b Glowjuw 1,5 VAT T3 Atti{]de

sl mlin S T S jgo 4 moges b low o b3 ATTH

£ T 90 & Wogea b Slojw 3 sl mlie 9o PBL

il T 90 4 bogio b Slomjw 25 ok 5l oilgie o RB2 M_JP K2y s
el 503 Sy 3 5 ool o sl U] S50 s nogeo b TByje w5 PR3 Perce'vggn'?reor:av'oral

25 ol ) o ogio b Slom s &5 250 e p2g5 sl WlFae PB4

ol T 51 5 1550 (5l clmolRig s T8 Wogre Cansdyo ol 4y P1 )

S o 2l T iy 0o 8 ol gllan b 0gen (55 ool Phcand oo M4 P2 P“r‘:e
am3 g & M1 anglie )3 1) (558 00 &) (5o slosee (il SeelSig el & P3
a3 8 o ) 3 ) kSl sloogle 5y BiSane  PQL

ol Sy CuiS

e )3 e il 3 1) el g g 0)U (slaogee e aliglaolsiag s PQ2

N . Perceived Quality
Gl oMl B 5 yiagh oloolSKilgyd 5l osds (g5l > (sloge auio PQ3

653915 0}l SV guaseo 1y 5 5 oS it VF-Y Sl jSiaedie 10 50 (Sl AT B pme dlllas 350 ()] dnol
3 ogate cpl sl sl 03,5 0EE B pdlglS (635 Ages (09 Sl Bges slasl plulid Caa s oyl )b 51,
Gk il 1) (g5)sliS o3l ¥ game & Mlis o 1) (818l asilis U ol Lol wlawsly o) b3 a0 oS Slas
455 390 SMArt PIS 138185 jhooliw] Big (¢ y9lxen dolidusp Yo sluss coles ;5 ailed 8 yme A58 o 6yl 5 oyt
> 8518 o

S
g H sbadl
o s 51 Bledgy Gl pe o) WV g 5 GE MBSl a3 WA 390 45 an3 oo LIS (o) 3y90 Higed o Sy (o)
Slolyd i SMaos adaw Gl 5l Jlo Yo B Y 0 3180 (10,0 YO 3905) adllas 3j50 Cumes o yd oy yiddiss
ol 0393 1o yd OV b wliss )5 ST ya0 (glyly 51,81 4y Loy o My 500

adllao )90 diges yuw du§k9 Y Jg-\b

o0 ‘j‘s‘)& )-3&10
YA ARA! O i
vy ¥4 3y
Y Ay JLA A )))

Ya £ Jls ¥ Y.
v Vs Jls e by o
¥\ f. Jls - ¥
WY \$ Jlo - YL

\& Y ol



1Fe) oguw 6 ylais catw g oloeiy 5190 3l 55 y9 LS drwsi g Slaidl colivini dlzeo A

a) 55 sl
YA YV L5l ol EMyass
o 5 18>

ke sl :isls

S

paide gBlg)> p8 o0 )5 (cwyp 090 sl LS 5 (lay (05 (Slapite by Sl SSEELSEGIN Je Tl
S Y Jads 53 058 o (350310l ) lass (glb pusio o odaliio (gla pdite b oy oS (Nlole L) gl5ae a4y &S 29 o0
of+ 51 YL Jele sla,b Hair et al., (2011) ,lai gillas .ol onds 5|55 (&0 ol sdStuw sladysS 4 bayye lole
bl lols b calyd bl (bl S 5l 650l (sla JAaighil (sl SMABPIS JI53 o35 (yriores it Gglla
o Sy 9 (AVEJ osd glyscial (il ly (550le Jlimo ) (650l pela JaNel Ko (25 (o2 812 {CR)' S o
3 ol 555 yolde yelwly (Fornell and Larcker,1981) a»s o 43l I)\;\J g bysd Jodx b Jue cpl sl)3ls ols)
bl s eian ilie o BB bl ;SleS il Mo el ors (1S a8 il calps ¥ g

Sl go (633 0318h sla SR ¢l canlio S9yd (2Ll osiad Ui 35 (Ve 5l 5YL) (oS 5
e [)5en olgy 5 (S 5 UBELS,S Wl o ole slajl Y Jgue

EligsS W ouws glysciwl (uilyly o6l (S il ole by bas ol e
-[205 PI1
<Ay «IYAA /Ay KA P12 el 1 3 b
- IvYY PI3 o
-avy Pl4
4 -IAYE SN1
- Res: \./;vv AV K N2 oo
0¥F SN3
. <AB) SN4
AV ATT1
e v JJayy i ATTZ S
R ATT3
-AYY ATT4
-Ivra PB1
AV [5¥Y < IAYY il PB2 s s, s
a5 PB3
+IYYA PB4
-[20¥ P1 ]
-[a05 +[3VA AN -[A05 P2 e
/a5 P3

1 .Composite Reliability
2 .Average Variance Extracted



A OIPR0 5 (o pE0y0 (S /05U (55)gliS oY parmo ST Wy 45 il ho Jolge (w0 (g o= oole)

+/Av¥ PQ1
JIAYD L[58V «/AAF «[A¥Y PQ2 odd Sy couhS
< [AY¥ PQ3

ik slaal sl

e a5 3 o Lt Cal 0ad ()5 Joax ) a5 SV g Jiyed (g il edlil b s uSojlal Jae 2]y (29 (o)
el u.’.‘)S ly u'll?) )Ja»’ xSl dL“’ J-\» w:a oiln Sl e

SY g Jye Jgre £ Jgs
CudsS o 5,0 ,U8, JU5 Gad ka0 Ced w B aad

+[AAA

RN -favs

NV CIAYY

-Ivas JVEY O JSAY I

“IA-Y - IVYA Jssa XBR ov

<IAYY <1V AN <IYEA . - [AYD

ik saal sl

oAt yrwo JeloSgaio8 s 3l Slus b el Can oty sleyite B dlaily (5 bline 5 Cuenl gyl Jua 5
bl e 20 lueb] pdaw (3 Col s &S sl ol 1) B Jais Y ol Jolixe Hlade g padiins poamno ol ps Dga oo
el olixo 1uoy3 A0 yligels] peans 53 g 3 oK*.\w V51 85 P (6 bline lps (ST 48 Sy s oy S

o (6,138 ,8 cus 0123 LS e o pud 500 Gyledy

J)}cd:.llja.odbbw).@ulu»'m‘f5w|)iu&fu "
S o )R bl
\ ©ldls Ji 0 Joss
4pd 58 ogel a5 laliak il

s oy (aiS gladnss 3 s,
b “/ q A Ml 15 aaB — e )
Al vl 1000 NAMA Ml 3 wad = Jguao odd S > oS Y
sl Y/ov- AR Ml 13 aad < ad o ¥
2wl YIYYD AR T 3 il = os STy s, S ¥
AT /53y Ml B b — 5,55 o

oibgly slaasl, sle

ol )13 @S

odd 1|5 @l
Cuto 436 gl 55 (5,55 9 0ad Sy Jliby S ¢ md jlxin ¢ Jguazms 005 )3 CusS (slbyiiie 45 33,5 0 e
513 (659l Y game T Wy 3 dad p (gyloline g

).u;l:)l 04U ‘))9]){ w)..o )‘J.o.o b)‘f@%&‘pﬁ‘ ulf.x...fg_e).@o AAPJ..Q.E)JoJ.w AS)JM.{‘_S')L}LJ J.Lo C;L; u,ol.wl):
alas jl (65y9liS 03 OV guate CutS A yb oS dme (pl 4 ol VYV BUSG pas b 5 dad ol S CudS
P Bl b glp B S pas bl 2l yig WS (o0 @) SS9 80l )low sl iy o (o s g
s Wei et al (2018) adllas (sladidl b guos axes (pl 005 o0 41,8 a0l 050 adllas pgd dusyd ol cpl .ol



1Fe) ioguw 6 ylos cduw g olxiy 8590 (/) (6519l drwsi g dlaid] Olidni Ao |

Ohgsy (slaazdly & Wil o T )5 2ad b nd clajloxin oline 5 Cute dlal) ) (3555 pgws 458 Sl o
Sy S 3l amy e b gl il o guen Zhang et al (2007) sloaisl b jo does opl S oo b 1y dns b oyl
olize g cuto Bl orimd L5 48 ol 0353)5 35915 YoV ole 03l (65y9LiS Y guaa Ml 1y )3 duaB p odd Sy
Alizadeh and asllas (sloaidl b guon doxi cpl 33,5 o 2l adllas ¥ ansyd 11 0y W] w3 aad p juiie ol
(FIV/+) g BB job 4 03l (5,9liS oV guammo spMT b )3 dad p (o)ld, 15,55 3l .05b . Rajabzadeh (2017)
& o St (555 359 81l BN G pno M 1y 3 32 SIS ,8T Jole o e 2,55 Amd e s &S bl oo
235 o0 3l B dnd a0 5 39 2l gl 3 Wl e Ml g5 La (68 SS (sladinnj bl 4l (pMT 5

il o Rahmawat et al (2018) cladidl b gunod aes -yl

Bosr wite S f145 a8l o R? el o po o o0 Jaie |y ()13 s (53l Jde ()L 5525 01 SIESG 45 (6 )lme
Ol Juio a2 5 33,5 (oo dpmlme Jo (1i9,) sl sloosls (slyy o Jlaie cnl e (i |y Bggageie <o )
N+ jlade dw (VAAA) )6 ¢ cpl> (Konjkav Monfared et al., 2023) ssb o Jdo Jigg (ol olis adl iy
2 ke gl dlowgts Jio (o)l iSo (Siln (39 558 9 bawgie ciins plie (sl SHo jludeTplgic]) FY/ - o YV
AT gz cpl gl RE e g sl go (u Ml g 3 2 o 47510 392050095 juite g s adllae ol )3 0,5 oo s

Al Jao o)kl (i5u Gl o5 (o580 dims Lt &S 40,5 )41,

\ Bolguny 9 5 5 A

N

sbesle o3 (Mummalaneni, 2005) o5 i) 4,50, 56 5] D580 3 drwgl g Ay oyl a5 sladely I (S
Cunl (Bl 23 4 S )l (55 sy (Wang'& Chen, 2007) s (jdg) & (i by I glyiie 35
Cuosd oo b5 AW (oSS 3l (6550liS” i Y gV aname (9,8 9 ob,lL JSuie .(Mummalaneni, 2005)
S Sl ylos i ol B0 (6550liS” GY gase 5L Mae jl oaiS B as By slacied g ds e
aslllas cpl > wlal ol o (Amifitet al., 2016) wib o @Min pl 28, sl cavlio sla ol 5| (S (65y0liS™ o 5o
A 431y By A5lS (g S@iged o9y UATHY Lo 3 03 (65,9l Y guae cp T 4y 3 0B 1S90 Jelge ()
Sadye )y 2 0gMeld I 9 My elatl 6yl Lo ©Yole (glugSl g 00l (552000 5 )8 )k Sl pslate (l (ol
K855 )18 (g3 )90 a3 LBEGH(CaS g Cunsd) Jgaie e (g 93 Sl 3 M odd (el U8y 4las 4l
DT 3 18 5 NS Sl e o lsisar Cosd bl () 2 0,5 0 )15 Al 250 adllle gl 4 b ems 5 A8l oo
s Cuosd & BTG pns &S s ol (sl 5 Gl ABLS (yg5 JolS jobo 4y (B yume hbile 1 il o 595 a4yl
a5 (629300 1) yuite pl e Sl oaiS B pme gl adle dbul g (ed laniss LI L Glgse cplple kil elue

Dged

29038 o 3l EALS B s T W5 luaB 4 03l (65y5LiS Y gae 0 Syd CuiS 45 b LS s pwiren
S Sl )l (slapisly o Y guaio CdsS i b )00 Oliedy 8 )15 b 390 adlla pgd 4 yd bl
4 Comd (5 Sl b oMl 5 &8 Ll 1l Sisgd w8 ol S B pme ilod bl g S oo 1)
Ol a8l blime 000 CudS 4y Cand (pMT 1y 3 )3 sl (S e plply sl drlgo ttus )5 (sl JUS



" OIPR0 5 (o pE0y0 (S /05U (55)gliS oY parmo ST Wy 45 il ho Jolge (w0 (g o= oole)

AT 3 5l pSele )3 et Jole Bl o ] )il g o3l (65,9LiS Y guame  adly CutsS oy 0 Sy B

il ol &S 8,5 51,8l 3,90 35 M3l e T 05 B 2d Jlxin aliee g Cute I ,Soly oS adllae pow dus b
sl > wils o lisks g bailoy o oblisT ¢yl 0dlgls a8 Lino ol 4 dl o T 1y )3 b s puiio ol 31 o
g Cute Sl onimy Ui gl cpiomed bles Ml )3 pbul 4 cu i 1) 31,81 5 aoles bl Cute iy pOUT 1,5 Aad
ol 4l 039y adllas pyles dns B al odmd Ui 5 ol & wBb e )3 dab ol Sy B,y S e jolies
6y b Yloss] sl anily i) cloolSKig b 5l )3 0950 imed g <o yiisl g aibly b ) oUlgs 5,31 ST a8 Lins
I8 o 330 T 20 2ad b 5,55 olins 5 Custe by poxty 4ndb 3 e s 35551 (5l s sl

sl o1 &) Jpuamo 3y90 > (s Sl 43, 08l (IS5 S 555 Ghss sl ol Mge
L SleMbl ans o ialS |y lapy] Sy S50 donis 13 g 3,15 0lks 439,8/8Y guamo 3590 5D (6 b LD dnols

Fblil slosig) )5 &ll (gjgel drel> 4y e o oy S35

5590 ML) gl 8ly] (s S 1 Ly 15l go
..‘\.;):5 )l)ﬁ OJL&L\»‘
I8 ol 3 (55,9LS 056 Y g (sla Shg (85 e b g b ad podd S0 CudS S Jl gl -

Wilgs o BAS B pas oS 20 Thols Glob! U dgu Mols' ool 030505 ol 3 Cyme U 0oy Ay

(Sl b alex I ojl oyl S SRy 4 w29 b omed WS )3 ) el g o3l OV g
Sl asly (g bows Bl oY 0.5 Laas 3 Wilgs o 03U pMBl mBgedy |50 5 cawlin (g I oolizl
5 edlal il (gj,5liS” G0 (HIKVERWS BT ESTNCHE NN SR PP S JW L pEaT I

Loy Wlg5 o @Y guae Tl T b 3 (cblse 4 s B sl )il )3 2 yo (sloog)S peiine ¢ Jiodins Cilils
S5l sl e Pl BAGS G pae by B

REFERENCES

Aghasafari, H., Karbasi, A., & Aminizadeh, M. (2023). Factors Influencing the Intention to Purchase Organic
Food (Case Study: Mashhad City). Iranian Journal of Agricultural Economics and Development Research, 54-2
(2), 329-415 (In Persian).

Amiri, A., Jafari, S.M.B., & Aboali, M.H. (2016). Factors Influencing the Adoption of E-Commerce in the Iranian
Agricultural Sector. Organizational Culture Management, 14(2), 541-565 (In Persian).



1Fe) ioguw 6 ylos cduw 5 olxily 8590 (/) (5519l drwsi g dlaid] Olidni Ao \A¢

Alizadeh Zovarem A., & Rajabzadeh M. (2017). Investigating the factors affecting the online shopping behavior
of customers using the theory of planned behavior. Scientific Journal of New Research Approaches in Management
and Accounting, 1(3), 13-32 (In Persian).

Almasitabar, H., & Namamian, F. (2019). Investigating the Factors Affecting Consumer Purchasing Behavior
through the Mediating Role of Client's Intention Based on the Theory of Planned Behavior. Consumer Behavior
Studies Journal, 6(2), 199-218 (In Persian).

Al-Swidi, A., Rafiul Huque, S.M., Haroon Hafeez, M. & Mohd Shariff, M.N. (2014). The role of subjective norms
in theory of planned behaviour in the context of organic food consumption. British Food Journal, 116(10), 1561-
1580.

Armitage, C. J., & Conner, M. (2001). Efficacy of the theory of planned behavior. A meta-analytic review. British
Journal of Social Psychology, 40, 471-499.

Armstrong, G., & Kotler, P. (2003). Marketing: An introduction (6th Ed.). New Jersey: Pearson Prentice Hall.
Ajzen, 1. (1985). From intentions to actions: a theory of planned behavior, in: Kuhl, J. Beckmann, J. (Eds.), Action
Control: from Cognitionto Behavior. Springer-Verlag, Berlin, Heidelberg, New York, RP. 11-39.

Cote, L., Sabourin, V. & Vézina, M. (2005). The Strategic Management Process in Business, Retrieved June 25,
2016, Ivey Business Journal: http //iveybusinessjournal.com/publication/the—strategic—management\—process—in—e—
business.

Cang, Y.M., Wang, D. (2021). A comparative study on the online shopping willingness of fresh agricultural
products between experienced consumers and potential consumers. Sustainable Compu{'ng: Informatics and
Systems, 30, 100493

Chankeshi, S., Ghafari Ashtiani, P., Hosseini Ghoncheh, S.J. (2021): The effect af trust/customer service and
convenience on the willingness to buy online with the role of attitude,towards onliné shopping (case study:
Digistyle). Journal of Marketing Management, 3(16), 1-19 (In Persian).

Ebrahimi, A.H, Dehdashti Shahrokh, Z., & Mahdieh, O. (2011). Investigating effective factors and problems of
companies in using e-commerce (case study: Iranian export companies). Sgientific Journal of Business Strategies,
8(44), 395-416 (In Persian).

Feng, SH. (2022). A Study of Influencing Factors of Consumers' Willimness to Buy Fresh Fruits and Vegetables
Online In Underdeveloped Areas Based On Cansumer Survey in Tangren City, Guizhou Province. Journal of
Buddhist Education and Research (JBER), 8(3).

Fornell, C., & Larcker, D.F. (1981). Evaluating structural equation models with unobservable variables and
measurement error Journal of Marketing Researchyd8, 39:-50.

Ghoreishi-Dinani, S., Pendar, M., Rafiee, H., & Pourgholam-Amiji, M. (2023). .Investigating the Factors Affecting
the Customer's Intention to buy_from the Online Markets of Agricultural Products (Case Study: Tehran City).
Agricultural Economics, 16(4), 147-190 (In Persian).

Gupta, A, Su, B., and Walter, Z,(2004), Risk profile and consumer shopping behavior in electronic and traditional
channels, Decision Support.System;,38, 347-367.

Ghorbanizadeh, V., Nangir, H., & Roodsaz, H. (2018). "Meta-analysis of effective factors on the adoption of
information technolegysin Iran™,"Management researches in Iran, 17(2) 1-19.

Hsu, C. L., Chang, C.¥. & Yansritakul, C. (2017). Exploring purchase intention of green skincare products using
the theory of planned behavior:dTesting the moderating effects of country of origin and price sensitivity. Journal
of Retailing'and Consumer Services, 34(30), 145-152.

Hair, J.F., BlackjW.C., Babin, B.J., Anderson, R.E., & Tatham, R.L. (2011). Multivariate Data Analysis; Pearson
Prentice Hall: New'Delfi, India.

Hughes, D., and Merton, 1. (1996). Partnership in produce: the j Sainsbury approach to managing the fresh produce
supply chain. Supply,€hain Manage International Journal, 1, 4-6.

Jiang, P. (2002), a model of price search behavior in electronic marketplace. Internet Research: Electronic
Networking Application and Policy, 12 (2), 181-190.

Jin, B. & GeorgesB. (2013). Consumers ’purchase intention toward foreign brand goods. Journal of Management
Decision. 51(2).434-450.

Jin, B., & Yong, G. S. (2005). Integrating effect of consumer perception factors in predicting private brand
purchase in a Korean discount store context. Journal of Consumer Marketing, 22, 62 —71.

Konjkav Monfared, A.R., Jamadi, A., Doaei, Z., & Haghbin, A. (2023). The Effect of Marketing Mix on Brand
Equity in Saffron Industry. Journal of Agricultural Economics & Development 37(1): 103-117 (In Persian).

Liu, M., Jia, W., Yan, W., He, J. (2023). Factors influencing consumers’ repurchase behavior on fresh food e-
commerce platforms: An empirical study. Advanced Engineering Informatics, 56, 101936.

Limayem, M., Khalifa, M., and Frini, A. (2000). What makes Consumers Buy from the Internet? A Longitudinal
Study of Online Shopping, IEEE Transactions on Systems, Man, and Cybernetics, 30(4), 421-432.

Manouselis, N.; Konstantas, A.; Palavitsinis, N. Costopoulou, C.; Sideridis, A. B. (2009). A survey of Greek
agricultural e-markets. Agricultural Economics Review, 10(1), 97-112.



W IR0 9 oot E0y0 S5 /06 55yl Y guamo (T i p5 b gy G0 Jolps )yt (b pode)

Mummalaneni, V. (2005). An empirical investigation of Web site characteristics, consumer emotional states, and
online shopping behaviors. Journal of Business Research, 58(4), 526-532.

McEachan, R. R. C., Conner, M., Taylor, N. J., & Lawton, R. J. (2011). Prospective prediction of health-related
behaviors with the theory of planned behavior: a meta-analysis. Health Psychology Review, 5, 97-144.

Naeimi, A., Pazashkirad, G.R., Chizari, M., Hoseini, F. (2012). The challenges of e-commerce development in the
agricultural sector from the point of view of the experts of the Ministry of Jihad Agriculture. Extension research
and agricultural education, 4(4), 29-41 (In Persian).

Omidbakhsh, E. (2017). Investigating people's behavior in online shopping, the first national creative economy
conference, Islamic Azad University, West Tehran branch (In Persian).

Omani, A., Mousaei, M. (2013). Factors affecting the attitude of rural youth in Kohgiluyeh and Boyer Ahmad
provinces towards employment in the agricultural sector. Extension research and agricultural education, 3(2), 50-
37.

Poorebrahim, E., & Shokri, T. (2020). An Investigation on Ranking of the Factors Affecting’Consumers' Desire
to Buy Online. Commercial Surveys, 18(103), 65-88 (In Persian).

Raman, P. (2019). Understanding female consumers’ intention to shop online: The role ofitrust, eonvenience and
customer service. Asia Pacific Journal of Marketing and Logistics. 31(4), 1138-1160.

Rahmawati, N.A., Suroso, A.l., Ramadhan, A. (2018). Factors Influencing the Rurchasesntenfion in Online
Organic Fruit and Vegetable Stores. Journal Manajemen & Agribisnis, 15(3), 209-220:

Sandoghi, A. & Raheli, H. (2017). Extending the model of planned behavior to predict the 'Qtention of producing
organic products among Isfahan cucumber greenhouse owners by Moral norm variable. Iranian Journal of
Agricultural Economics and Development Research, 47-2(4), 961-974. (In Persian)

Sharghi, T., & Rezaee Ahmadabady, M. (2023). Explaining the behavioral,intention ofierganic production among
pistachio farmers in the central part of Ardakan County, Yazd province. lranian Journal of Agricultural Economics
and Development Research, 54-2 (2), 519-541.

Thananuraksakul, S. (2007), Factors Affecting Online Shopping Behavioust A Study of Thai Consumers, Patricia
Avrttachariya, Doctor of Business Administration, International Gradua% School of Business, University of South
Australia.

Verma, V. K. & Chandra, B. H. (2018). An application of theory of planned behavior to predict young Indian
consumers' green hotel visit intention. Journal of Cleaner Produetion, 172, 1152-1162.

Wang, J., Tao, J., & Chu, M. (2020). Behind the label:‘€hinese consumers’ trust in food certification and the effect
of perceived quality on purchase intention. Food Gentrol;108, 1-10.

Wei, Y., Wang, C., Zhu, S., Xue, H. and Chen, F. (2018). Online Purchase Intention of Fruits: Antecedents in an
Integrated Model Based on Technology Acceptance Model and Perceived Risk Theory. Frontiers in Psychology,
9, 1521.

Wang, M., Chen, C, Chang, S.»& Yang, Y. (2007). Effects of online shopping attitudes, subjective norms, and
control beliefs on online sheppingsintentions: A test of the theory of planned behavior. International Journal of
Management, 24(2), 296-302.

Wou, S. (2003). The relationship‘between consumer characteristics and attitude toward online shopping, Marketing
Intelligence & Planning, 21,37-44.%

Zhang, X., Prybutok, V. R.»& 8trutton, D. (2007). Modeling Influences on impulse purchasing behaviors during
online marketing transactions, Journal of Marketing Theory and Practice, 15(1), 79-89.

S



